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Director
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1 Provide services and value appreciated 

2011/3 Management Policy

1. Provide services and value appreciated 
by Customer

2. Strengthen the foundation of global 
business

3. Confirm and Build up Enplas’ corporate 
DNA
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Business Strategy for Each Segment
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Engineering Plastic Products Business

Year 2009 to 2020
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Semiconductor Peripherals Business

150,000

200,000

250,000

14

0

50,000

100,000

2006 2007 2008 2009 2010 2011

（Forecast by 
Enplas）

（Forecast） （Forecast）



30%25,000

Socket for Server Market ForecastSocket for Server Market Forecast
（Thousand $）

Semiconductor Peripherals Business

30%

0%

10,000

15,000

20,000

ソケット市場

ソケット市場成長率

サーバー市場成長率

Socket Market

Socket growth rate

Server Market growth rate

‐60%

‐30%

0

5,000

2007  2008 2009 2010 2011 2012 2013 2014

15

（Forecast by 
Enplas）

（Forecast） （Forecast） （Forecast） （Forecast） （Forecast）

100%

LED penetration rate for LCD TV by region ForecastLED penetration rate for LCD TV by region Forecast

日本

北米

西欧
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TCL
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Optical TransceiverOptical Active Cable

P d t

Future ExpansionFuture Expansion--Transmission speed and productsTransmission speed and products

Plastic Optics Business –OFC –
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Intra
Chip PCI-Eｘ

MAN  WAN

Wide area network
Board

USB

Inter-
Device

HPC

SAN LAN

Network for intra-
office & 

neighboring offices

High-Capacity communication needs
by expanding cloud computing market

Plastic Lens Market Expansion for Optical CommunicationPlastic Lens Market Expansion for Optical Communication

Plastic Optics Business –OFC –

by expanding cloud computing market
and large-scale server

Optical Connector needs
for high-capacity communication
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More high precision and small-size Plastic lens needs



Thank you for your attention.

Enplas Corporation


